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- AND IT 5 REAI.LY HARD sm.me P

~ There's a good “reason why smokers wnll BE HAPPY when ’fhey
' -~ GO LUCKY! Surveys show smokers want two things in a cngareﬁe '
g - —toste ond mlldness—ond ' : '
I 'I'RIII.Y FINE TOBACCO'—IUCKY STRII(E TOBACCO-
| e .
| : GWES YOll BOTII PERFECT Mll.DHESS AHD RICII TﬁSTE'
Yas, in I_uckles you get both ond here's 'rhe proof
] ) i . _
: I.uck)r Srrrke Mlldness Is Proved by Sclence Scientific tests conﬁrmed by mde "
.< T pendent Io_boroforles - prove Lucky Sirlke mlldest of slx mo;or brr.mds tested
i __'_:j_”: . o
f_; o e The Proof of Lucky Strlkes Full, Rich Taste Is in the Smokmg Mlllrons of smokers :
f Coe _' _ _- -_ . prefer 1he taste of | I.uckies ﬁne tobuoco EE
.;" ! ’ ) ’

WHEN AND WHERE DOES IT START?
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Thls exu‘hng n over the countﬂl! -

in all types of medm—ull

-----------------------------------------------------

: L August 26
e ... . August 27
| September 10

Super-selling, musical-comedy commercials, starting on: .

THIS IS SHOW BUSINESS .. . .. .. August 27

YOUR LUCKY STRIKE THEATRE. . . . . September 11
THE ROLLER DERBY*. . . . . . . <. . . September 12

*¥Tuesdays from 10:30 to 'Il 30 P. M —in New ‘I’ork Phllodelph:u, Washing-
ton, Chicago and Detroit areas.

£ 5zh ¢ LIFE o TIME « COLLIER’S - mms’ nom Jounnm.
S VB « LOOK « NEWSWEEK o SATURDAY EVENING POST
| o BETTER HOMES & GARDENS

{The sample proof of a magazine ad enclosed is typical of all ads, displays, efc.)




79,487,349 full-color impressions in September alone —in the natien’s
leading newspapers:

© THE AMERICAN WEEKLY (22 papers) ® THIS WEEK (28 papers)
® PARADE (32 papers) o FIRST THREE MARKETS GROUP

(New York News, Chicago Tribune, Philadelphia Inquirer)
® PLUS 12 Independent Sunday Magazine Sections

v T T T R

4,085,828 impressions in a popular Negro magazine, EBONY, and in

leading Negro newspapers in 22 cities!

A special, student-participation campaign in 267 college newspapers!

Students will be paid $25.00 for every “Happy-Go-Lucky” jingle used in a college ad. This
student-participation campaign is sure fo create excitement and fovorable talk about Lucky
Sirike on college campuses all over the country.

Car cards and three-sheet posters will be used in
New York City and vicinity to give additional

impact in this important market.

new ' Be Huppy-Go-I.ucky" cump.uign-fl
m—will make advertising history=

dlieve this excting,
advertising progra
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Enjoy your cigarette] Enjoy truly fine tobacco
that combines beth perfect mildness and rich
taste in one great cigarette ~ Lucky Strike!
Perfect mildness? You bet. Scientific tests, confirmed by
three independent consulting leboratories, prave that
Lucky Strike iz milder than any other principal brand.
Rich tawfoP Yes, the full, vich taste of truly fine tobacco,
Ouly fing tobacoo gives you both real mildness and
tich taste, And Lucky Strike means fine tobacee. So en-
joy the happy blending that combines perfect mildness
with a rich, true tobacco taste, Bo Happy—=Go Eucky!

LS./M.FT-lueky Strike
e Tobacco
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