
f Here's the most exciting
advertising campaign

in Lucky Strike history!

It's different'from anyt'hing thaf .has ever appeared,
,

for LUCKY STRIKE- or any other'ci arett 1 ~r .J 11

0

Source:  http://industrydocuments.library.ucsf.edu/tobacco/docs/gzxc0146



The t!;eme ef eur great, new campaign is .

IT'S A NATURAL!

It's . . . • ARRESTING • DRAMATIC • MEMORABLE

• YOUNG • QUOTABLE • EXCITING • INVITING

AND IT'S REALLY HARD-SELLING !
There's a good "reason why" smokers will BE HAPPY when they

GO LUCKY! Surveys show smokers want two things in a cigarette
-taste and mildness-and . . .

TRULY FINE TOBACCOr-LUCKY STRIKE TOBACCO-

GIVES YOU BOTH PERFECT MILDNESS AND RICH TASTE!

Yes, in Lockies yo u get both-and here's the proof :

0 Lucky Strike Mildness Is Proved by Science. Scientific tests . . . confirmed by inde•

- pendent laboratories . . . prove Lucky Strike mildest of six major brands tested .

' .,® The Proof of Lucky Strike's Full, Rich Taste Is in the Smoking . Millions of smokers :
_ _, . _~~, . . _ .. . _ . . . . . . _, . . . .. .

prefer the taste of Luckies' fine tobacco.

WHEN AND WHERE DOES IT START?

Source:  http://industrydocuments.library.ucsf.edu/tobacco/docs/gzxc0146



This exciting, new advertising campai9n breaks soons

in all types of inedia-p1
f over the coontr1/4

RAD1O

The SING-iest, SWING-iest commercials that ever sold cigarettes, starting on :,.o.
YOUR NIT PARADE . . . . . . . . . . . . .'August 26 `
GUY LOMBARDO TIME . . . . . August 27
THE JACK BENNY PROGRAM . . . . . . September 10

TELEVISION

Super-selling, musical-comedy commercials, starting on :

THIS IS SHOW BUSINESS . . . . . . August 27
YOUR LUCKY STRIKE TNEATRE . . . . . September 11
THE ROLLER DERBY s . . . . . . .

.

. . . . September 12
*Tuesdays from 10 :30 to 11 :30 P.M.-in New York, Philadelphia, Washing-
ton, Chicago and Detroit areas. ,

MAGAZINES

45,945,000 impressions in September alone-in eight national magazines :

~ • 6 LIFE • TIME • COLLIER'S • LADIES' HOME JOURNAL
• LOOK • NEWSWEEK • SATURDAY EVENING POST

• BETTER HOMES & GARDENS

(The sample proof of a magazine ad enclosed is typical of all ads, displays, etc .)

Source:  http://industrydocuments.library.ucsf.edu/tobacco/docs/gzxc0146



SUNDAY SUPP'LEMENTS,";'

79,487,349 full-color impressions in September alone-in the nation's
leading newspapers :

• THE AMERICAN WEEKLY (22 papers) 0 THIS WEEK (28 papers)

• PARADE (32 papers) • FIRST THREE MARKETS GROUP
(New York News, Chicago Tribune, Philadelphia Inquirer)

• PLUS 12 Independent Sunday Magazine Sections

NEGR~D-'PItESS'

4,085,828 impressions in a popular Negro magazine, EBONY, and in
leading Negro newspapers in 22 cities!

•:CO.L'L'EGE . PAP.ERS- ;~

A special, student-participation campaign in 267 college newspapers!

Students will be paid $25 .00 for every "Happy-Go-Lucky" jingle used in a college ad . This
studenf participation campaign is sure to create excitement and favorable talk about Lucky
Strike on college campuses all over the country .

- .svY.w.un .»
SP,ECIA1.='NEW Y ,I[ _ PA~IGN.:&;

. . . . . . . . . . . . . . . . . . . . . . .1

Car cards and three-sheet posters will be used in

New York City and vicinity to give additional

impact in this important market .

new "Be Happy-Go-lucky° campaign-
We sincerely believe this exciting,
supported by this great advertising progran'-wi11 make advertising history!

Source:  http://industrydocuments.library.ucsf.edu/tobacco/docs/gzxc0146
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~+ ' -Fi+joy your ciyarettel Fnjo y bal {;g ne tobavp

Ibaf mmbines 6oth perr(ecf mildncss and rjck
+arie in one great <igaMiz-Lucky Strike!
PazfatmlltlnetsPYocFet9dmtifictests,wnbcene3by
thtee inaoFentlent coesWtlvg InWremnc, meoe that
Lncky stsike is milaer txan enr uniee psyndpy yc.mia .
ticLtaetnPYe;thefNl,s)extutooftWyfivetnbecco .
Only finc Nbaccu ®vcs yms hotl. rea1 mildvess ana

rich taste. qnLLtt.ky Strlke mcene bnetohecca So em
lortxehappy6lenaingthatcombwespetfectmild~esa
vnth s elch, ane tebazw teste. Bo Heppy-GO Lndy!

LS./M. F r.-LuckySrri ke
\f Means Fne Tobacco

Source:  http://industrydocuments.library.ucsf.edu/tobacco/docs/gzxc0146


